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This study aims to identify the level of employment of applications and requirements of
electronic service quality in light of the variables of gender, academic qualification, and
practical experience between the years 2024/2025 , from the point of view of employees in
the Greater Amman Municipality. The study followed the descriptive analytical survey
method; where the study field consisted of (142) employees, a unified questionnaire was
distributed to all of them, but the study will rely on only (131) questionnaires that were
retrieved. The study concluded that the level of application was average, and it proved that
there were no differences in relation to the variables of gender and practical experience. The
study recommends the need to intensify research related to its topic, as it was found that

research in this field is scarce
Keywords: Government Institutions, Greater Amman Municipality, employees, electronic service

quality.
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